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Announcement

National Infant Immunization Week — 
April 16–23, 2016

National Infant Immunization Week (NIIW), April 16–23, 
2016, will focus attention on the role of immunization in pro-
tecting infants from vaccine-preventable diseases. When NIIW 
was established approximately 20 years ago, immunization 
programs were facing significant challenges. The nation was 
in the midst of a serious measles outbreak, and communities 
across the United States were experiencing decreasing immu-
nization rates among children.

Since 1994, hundreds of communities across the country 
have joined together each year during NIIW to promote 
infant immunization. Although immunization coverage 
among children has increased, recent outbreaks of measles in 
the United States underscore the importance of maintaining 
high immunization rates in every community.

During NIIW, local and state health departments, national 
immunization partners, and health care professionals will 
conduct parent outreach, clinician education activities, and 
other events to highlight the positive impact of vaccination 
on the lives of infants and to call attention to immunization 
achievements. To support these efforts, various promotional 
and educational materials are available from CDC on the 
NIIW website (www.cdc.gov/vaccines/events/niiw/).

The United States celebrates NIIW in conjunction with 
World Immunization Week (April 24–30), the World Health 
Organization’s initiative to promote and advance equity in the 
use of vaccines. The recipients of the annual CDC Childhood 
Immunization Champion Award, which recognizes local 
contributions to public health through work in childhood 
immunizations, will be announced during NIIW.

Notice to Readers

MMWR Reports Now Feature Altmetric Scores
MMWR is now using Altmetric for Publishers (https://

www.altmetric.com/), an online tool that gauges the impact 
of scholarly content beyond just citations, by tracking social 
media (e.g., Twitter, Facebook, and blogs), traditional main-
stream and science-specific media (e.g., New York Times and 
New Scientist), as well as online reference managers (e.g., 
Mendelay), related to a report.

Altmetric scores allow authors and readers to see how reports 
are being used almost immediately, including exactly what is 
being said about them. An Altmetric badge “donut” appears 
at the top right of MMWR reports and includes a score. This 
Altmetric score is based on a weighted count of the type and 
quantity of attention a report receives. Clicking on the badge 
will direct readers to the Altmetric Details Page (https://www.
altmetric.com/about-altmetrics/altmetric-details-page/), where 
readers will see all mentions and references that contributed 
to the report’s score.
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